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What's AIM?

Lead with Renewed Vision, Passion, and Leadership
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Management for Excellence
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Strategy for New

Business

¢ CRM for Innovation

e Orchestrating Winning Growth:The New Machine Age
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* Mobile Commerce
e Economic Paradigm
e Smart Factory
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& Technological Evolution
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Management for
Excellence
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Faculty

Opportunity from Emerging Technology
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88 A KAIST 2517 |&LCHaHd (Ph.D.,, Univ. Southern California, F17|Z2&k-A|AE)
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XLONE 5 KAIST ZYchst (Ph.D,, Carnegie Mellon Univ., Information Systems and Management)

Strategy for New Business

KAIST AYcHat
KAIST ZYCHst

Ph.D., Harvard University, Technology and Operations Management)
Ph.D., Univ. of Minnesota, Management)
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Ph.D., Harvard University, Public Policy)
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Management for Excellence
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Tel. 02) 958-3677 E-mail. jahn@kaist.ac.kr

Tel. 02) 958-3401 E-mail. sychoi@kaist.ac.kr
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Fax. 02) 958-3990
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