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Why KAIST AIM?

Transforming Proven Leaders into Global Executives
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Opportunity from Emerging Technology
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Strategy for New Business
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Management for Excellence
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Global Field Trip

e Digital Transformation2 &
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About AIM?

Lead with Renewed Vision, Passion, and Leadership
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Academic Calendar

2020. 3. 5(%) 2020. 3. 12(%) 2020. 3.5(5) ~7.9(=) 2020.3.27(8) - 3. 28(K)
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Opportunity from
Emerging Technology
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Opportunity
from
Emerging
Technology

Management for
Excellence
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Management for Excellence
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Strategy for New Business

¢ Economic Paradigm & Technological Evolution
e Digital Economy & Platform Business Strategy
« CIXIE ZHet Zsin

* Winning Strategies : The second Machine Age
o EEH|Q) MEHH ME=E st ohi|et Tt

e Smart Factory

¢ CRM for Innovation

Strategy for
New
Business
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Faculty

Opportunity from Emerging Technology
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KAIST ZAYLCHSH (Ph.D., Purdue University, Z224sh)

KAIST 7| & MR8t (Ph.D., Carnegie Mellon Univ., 25235t

et MEHSCsHR! (Ph.D., Sungkyunkwan University, Information Engineering)
KAIST 7| & MXtZ&HE (Ph.D., Univ. of Michigan )

As™E7 |27 (Ph.D., UCLA, TAtsh)

KAIST 23}7|=CHsk! (Ph.D., Univ. Southern California, 717 | &&H-A| AH)

Strategy for New Business
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Management for Excellence

KAIST ZCHat
KAIST ZCHat
KAIST ZcH
KAIST ZCH
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(Ph.D., Harvard University, Technology and Operations Management)
(Ph.D., Univ. of Minnesota, Management)

(Ph.D., UC Berkeley, Economics)

(Ph.D., New York University, IS)
(
(
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Ph.D., Univ. of Texas at Austin, ZSMIS)
Ph.D., Harvard University, Public Policy)
Ph.D., Univ. of Arizona, Z22ish)

KAIST AYcHst

KAIST ZZchst
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KAIST ZCHS} (Ph.D, KAIST, ZQts})
KAIST ZChst (Ph.D., Univ. of lllinois at Urbana-Champaign, Z{5st)

KAIST Achat (Ph.D, Stanford Univ., 2JAIZHZ)

5t=20|&Eetetn (Ph.D, T2A 1j2| AZ=LClak DEA)

KAIST ZYCHst (Ph.D., London Business School, Strategic&International Management)
KAIST ZChst (Ph.D,, Univ. of lllinois., Z &St
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Tel. 02) 958-3616 E-mail. jihwanlee@kaist.ac.kr

Tel. 02) 958-3401 E-mail. sychoi@kaist.ac.kr
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Tel. 02) 958-3989 E-mail. jeromy@kaist.ac.kr
Fax. 02) 958-3980



